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Top biotech performers for May 2024.

May saw a major reversal in equities as global markets rebounded significantly following 
a subdued month in April. With global economic data suggesting a moderating story, 
investors remain optimistic about a soft landing with a reasonable interest rate policy.

 Total market capitalisation of $152.25bn (increase of 1.5%)
 Total trading volume of $6.69bn (increase of 45.1%)
 56% of biotech companies were performance positive or neutral. 

Biotech averages by market cap segment for May 2024.
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Key insights.

Want to be a top performer?

Create a strategy for “the code”.
Running a public company means that you are in charge of two separate, but interconnected 
businesses. You’ve got the operational business (the company) and you’ve got the listed 
business (the code). At InvestorHub, we have found that companies with a dedicated strategy to 
growing the code outperform companies that “let results speak for themselves”.

It’s about building belief, not understanding.
If you gave me the raw results of a Phase 2 trial, I would have no idea as to whether they were 
good, bad, or average. Most non-institutional investors are exactly the same. Listed companies 
are complex, and while it’s important to educate your investors to better understand your 
business, the reality is most of your shareholders invest based on belief. That’s why you need to 
utilise a balanced investor relations approach that builds investor belief in your leadership team 
and their ability to execute the company strategy.

Don’t let a slow news cycle limit growth.
The most common mistake that biotech executives make is leaving large gaps of silence 
between news. Biotech companies on InvestorHub are overcoming their slow news cycle by 
remaining proactive with investor communications, posting leadership updates, investor 
interviews, and webinars to keep their shareholders informed, reduce the risk of selloffs, and 
consistently push their code to prospective new investors.

Communicate always, regardless of your share price.
Most biotech companies take a proactive approach when investor attention is high 
(normally after positive results or news). But being proactive is equally as important when 
the company, or the market, is on a downturn, because that’s when your shareholders are 
most likely to sell. Investor marketing is a framework that public companies are using to 
ensure they are consistently communicating with and engaging the market, and in doing so, 
are outperforming their peers when it comes to shareholder growth and capital raising. 
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InvestorHub is perfect for Biotech companies.
InvestorHub helps biotech companies overcome slow news cycles and impatient investors to 
catalyse shareholder growth and optimise raise outcomes. Talk to us today.

Our resources that you can leverage to level up your market engagement.

https://www.investorhub.com/resource-centre/the-company-and-the-code
https://www.investorhub.com/resource-centre/the-company-and-the-code
https://www.investorhub.com/resource-centre/what-is-investor-marketing
https://investorhub.com/get-started-with-investorhub


       investorhub.com

       clients@investorhub.com

       (03) 9661 0441

15% of ASX biotech companies 

use InvestorHub.
When biotech companies use InvestorHub, it’s like adding oxygen to a flame. With 15% 
of ASX biotech companies using our product, companies on InvestorHub are more likely 
to be seen and considered by individual investors.



A discovery call is the perfect place to start exploring how InvestorHub can uplift your 
public performance. Our discovery calls are about getting to know you and your 
business and whether our product is right for you.



No hard sell, no technical jargon, just a friendly chat about you and how we might make 
your listed experience better. 
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