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InvestorHub

The investor
conference checklist.

If you've ever asked “how much value am | actually generating” when attending an investor conference, this
checklist is for you. Here are the steps we recommend for any listed company to maximise their investor leads,
convert conference attention into on-market investor demand and measure the ROI of IR spend on events.

Capture investor details Measure investor traffic during the event and use that information for targeted

. . . follow-ups during your post-event engagement. It’s a great way to start measuring
with a dlgltal OR code. the ROI of your spend on the event.

0 Set up a QR code that links to a 0 Integrate your QR code into these investor touchpoints.
form collecting investor details. Company merch, booth branding (banner) and end of presentation slides.

TO DO

Advertise your bOOth Build investor anticipation while keeping event attendees updated on what to

. expect and how they can have the best experience when engaging with your
through socials and more.  company.

) Schedule social posts to advertise ) Put together an event attendance ) Take lots of photos
the event and your attendance. IASX announcement for the market. during to share later.

TO DO

Establish COﬂf@FQﬂCG It's important to be detailed when your establish the company goals you want to
. achieve to better measure the ROI of your spend. Broad goals like “increasing
90618 you Can influence. share price” aren’t going to be measurable, so don’t be afraid to get granular.

. Influence ( ) investors to scan your Take ( ) photos and videos of
[ Talkto () investors. o QR code and leave their details. o the company booth and event.

TO DO

POliSh your Company Investors at these events are pitched to all day. You need to stand out and ramping
. . up the quality and strategy of your pitch is going to help communicate the
pltCh until memorable. uniqueness of the opportunity to investors in a memorable way.
g Create a 30-second ‘elevator pitch’ of Make sure your (] Why are you doing this?
° (] your company presentation for in-person (] pitch always circles (] Why is this important?
= interactions with prospective investors. back to the why. (] Why should investors care?

Nurture investor leads By tracking your investor interactions in detail, you’ll have data to review that’ll
unlock effective follow-ups after the event to nurture those investors and

vaUired from the event. maximise the likelihood of them converting into shareholders.

Take notes of your conversations, either in a CRM Keep an eye on your registry movements
(] orphysically. Try to collect as many investor details (] during and after the conference to see which
as possible, either through a QR code or by asking. investors have converted into shareholders.

TO DO


https://cdn-api.markitdigital.com/apiman-gateway/ASX/asx-research/1.0/file/2924-02738450-2A1487059?access_token=83ff96335c2d45a094df02a206a39ff4

MEASURE ROI A MEASURE ROI A MEASURE ROI A MEASURE ROI A MEASURE ROI A MEASURE ROI A MEASURE ROI A MEASURE R

Prepare lCOF a]] investor Make sure you’re prepared to answer any relevant topics that may come up (recent
. results, changes in management) because when it’s in person, you won’t be able to
questions and concerns. ignore it and it’s likely that investors will ask.

= Do your research and check out what your Prepare answers that you can comfortably say in an
= investors are saying and asking about you on (] investor conversation by utilising that information and
. third party forums and your investor hub. staying ahead of the curve.

lnclude interactive ideas Adding interactive elements to your investor events is a seamless way to
encourage immediate engagement, and facilitate digital interactions you can

tO engage INvestors. refer to when reviewing your post-event analytics and ROI.
= Invite attendees to ask questions Incentivise investors to engage with you by giving them
= (] (via a QR code) that you'll answer (] something in return. A QR code scan gets merch in return,
= in person at your booth. an investor questions gets a genuine response.

Review your pOSt— event It's the work you do after that converts the investor attention you created into
tangible investor demand. Measure the impact of your spending, and it’s an
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engagement and data. opportunity to gather feedback to optimise your future events.
= Follow up with your investor Measure the ROI of your event by Seek feedback on your presentation
= (] leads after the event withan (] identifying new investors acquired [J to understand investor perceptions
. email campaign. or re-engaged during the event. and where you can improve.

Need a helping hand?

We've attended a lot of investor conferences and we know what the experience is like, so we're happy to help.

No selling, no technical jargon, just a friendly chat where we’'ll walk you through implementing this checklist.

investorhub.com

clients@investorhub.com
(03) 9661 0441
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